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• What is Corporate Diplomacy

• Understanding Global Strategy

• The Public Policy Interface

• Case Study

• Corporate Diplomacy Toolkit

• Creating Shared Value

Learning Objectives / 

Skills

This module aims to introduce students to the concept of Corporate 

Diplomacy and shows how it interacts with Global Strategy and 

Public Policy. It enables students to understand the connections 

between the different areas, how to work with them, and how 

corporate diplomacy is different from more traditional notions of 

Corporate Social Responsibility (CSR). In addition, the module will 

provide students with the experience of practical application of 

Corporate Diplomacy by working on a case study that 

demonstrates the relevance of Corporate Diplomacy to navigate 

the non-market strategic environment in different parts of the world 

Participants will be able to critically apply the frameworks they have 

learned in this module to their own cases and will have a better 

understanding of Global Strategy and how to implement it. 
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