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• Qualitative and quantitative methods

• Methodology and methods

• Data collection and analysis

• Qualitative methods in a business administration, management 

and marketing environment

Learning Objectives / 

Skills

The purpose of this course is to equip students to sensitively and 

critically design, carry out, report, read, and evaluate qualitative 

research. The module will provide an overview of the principles and 

practice of qualitative research. Participants will learn to collect 

data using observation, interview and focus groups, and become 

familiar with methodologies and methods such as grounded theory.

The course has the dual aims of equipping students with both 

conceptual understandings of current academic debates 

regarding different methods, and the practical skills to put those 

methods into practice. It will provide students with a solid 

understanding of the core methods of qualitative data collection 

and analysis, as well as critical skills in interpreting and evaluating 

reports of qualitative studies.
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